progress
AUTUMN 2017

THE MAGAZINE OF
THE NATIONAL HOME IMPROVEMENT COUNCIL

Recticel provide
ongoing reassurance
to householders

Improving Living Standards
while Protecting Consumers
Are our regulations fit for purpose?
ALSO INSIDE:

Why Vision isn’t enough
Build your career
How to stop scalding

02

CONTENTS

CONTENTS
04

GUEST EDITOR
Phil James
CEO, The Institute
of Leadership
& Management

WHY VISION ISN’T ENOUGH
How can a leader maintain a clear vision
amid unpredictable events?

05

IMPROVING LIVING STANDARDS
Local Authority Building Control

06

HOUSING AND POLITICS
Public Affairs

07

DIGITAL ADS – BRILLIANT
TARGETING, BUT NOT THE
COMPLETE ANSWER
Acumen

08

BUILD YOUR CAREER
The Chartered Institute of Building

09

A FAIR DEAL FOR CONSUMERS
AND CONTRACTORS

10

11

PROTECTING THE HEATING
SYSTEM = PROTECTING
THE CONSUMER
Fernox

12

FINANCIAL MATTERS
Financial Planning

STOP SCALDING INJURIES
FOR GOOD WITH TMVS
Bathroom Manufacturers
Association

progress
is published on behalf of
Lansdowne Publishing
Partnership Ltd

PROGRESS | AUTUMN 2017

Lansdowne Publishing Partnership Ltd
11 School House, 2nd Avenue
Trafford Park Village, Manchester M17 1DZ.
T: 0161 872 6667
W: www.lansdownepublishing.com
E: info@lansdownepublishing.com

Printed by Buxton Press

03

CONTENTS

13

PREVENTING CARBON MONOXIDE POISONING
THROUGH FUNDING RESEARCH
The Gas Safety Trust

14

WHY GOOD VENTILATION IS SO IMPORTANT IN NEW HOMES
Envirovent

15

19

ELECTRICAL SAFETY TOP TIPS
NAPIT

20

HELPING HOMES WITH INSULATION
Recticel

BE SAFE, NOT SORRY
NFRC

21
16

17

START YOUR JOURNEY
TO MEMBERSHIP
The Chartered Institute
of Building

22

CLOSE COLLABORATION
LEADS TO SUCCESS
IN NHIC AWARDS
Schueco UK Ltd

23

HOUSING –
A SOCIAL PRIORITY
Anna Scothern
Chief Executive Officer
National Home
Improvement Council

KNOWLEDGE IS
POWER FOR HOUSEHOLDERS
FENSA

18

BUILDING TRUST
Federation of Master Builders

PROTECTING CONSUMERS THE GGF WAY
Glass and Glazing Federation

International House, 142 Cromwell Road,
Kensington, London SW7 4EF
T: 0333 022 0387
E: info@nhic.org.uk
NHIC is a member based organisation whose primary aim is to encourage the safe and efficient refurbishment of the UK’s existing homes across the private and social housing sectors
to improve living standards and reduce fuel poverty. We use the expertise from across our membership to influence decision makers to bring about positive change for UK Homes.

WWW.NHIC.ORG.UK

04

GUEST EDITOR COMMENT

Why vision isn’t enough
How can a leader maintain a clear vision amid unpredictable events?
NHIC has a clear mission to
improve living standards and
reduce fuel poverty. Who
wouldn’t sign up to its vision of
the future? But as everyone on
board becomes buffeted by
life’s unreadable flow, how can
leaders inject vision with a dose
of staying power?

‘‘

After a year of uncertain
events and high-profile
shocks, most believe
we live in a very
unpredictable age.

’’

The bombing of Manchester Arena
and London Bridge terror attacks
highlighted are extreme examples
of disorienting events that affected
the General Election, as each party
struggled to hold a clear line amid
the shockwaves. Businesses too
are grappling with uncertainty.
After a recent survey of the world’s
millionaires, UBS Wealth Management
chief economist Daniel Kalt told
the International Business Times:
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“After a year of uncertain events and
high-profile shocks, most believe
we live in a very unpredictable age.
In response, we see evidence of
short-termism creeping in –
people reacting to each event as
uncertainty grows.”
So, how can a leader maintain a
coherent and lasting vision amid the
Shakespearean slings and arrows of
outrageous fortune? And how should
that vision flex in the face of events?
There’s a whole industry involved in
predicting and planning for the
future, but we can’t control it.
As John Lennon said, “Life is what
happens to you while you are busy
making other plans”.
For leaders, the key is adaptability:
It’s future-readiness that counts,
not our desire to control change.
But the agility to respond to events
requires a vision that is a persuasive
expression of a higher purpose, rather
than one rich in detailed activities.
Ours at the Institute, is ‘To inspire
great leadership everywhere’.
How we go about that will change.
We’re committed to inspiring great
leadership, rather than to the
mechanics through which that is done.
For NHIC, it’s the same.
Governments will come and go,

events beyond our control will
continue to shape the world around
us. But the vision of a better world,
free of fuel poverty, with enhanced
standards of living for all is a
compelling one for all who subscribe
to it. Purpose is everything – if you
can hold on to that, then the
unpredictable becomes opportunity.
www.institutelm.com

‘‘

The agility to
respond to events
requires a vision
that is a persuasive
expression of a
higher purpose,
rather than one rich
in detailed activities.

’’

Phil James
CEO
The Institute of
Leadership
& Management
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LOCAL AUTHORITY BUILDING CONTROL

Improving living standards
The theme of this issue of our magazine is Protecting Consumers. There can be no more tragic
example of the need for this than what happened at Grenfell Tower in West London in the early
hours of Wednesday 14th of June 2017. All of us hold in our hearts the bereaved, the injured,
those made homeless in the fire and those now being evacuated as a result of surveys of other
tower blocks clad in similar or identical materials.

Ensuring that people are safe in
their homes should fire break out
is a vital responsibility for all:
Government, architects, construction
companies, material manufacturers
and installers, and building control
bodies. How can a fire, which the
authorities have stated was caused
by a faulty kitchen appliance in one
flat, burst out of that apartment so
quickly and then spread so quickly
throughout the building? Were
there adequate alarm and detection
systems? Were there sufficient
means of escape? Why did the
staircase become smoke logged so
quickly? Was the cladding applied
to the building when it was recently
renovated unsafe, and did it comply
with all relevant legislation?
Safety in case of fire is covered
by Part B of the Building Regulations
in England. As Chief Executive of
LABC, the representative body for all
local authorities with building control

responsibilities in England and Wales,
questions of particular concern to me
are whether those Regulations are fit
for purpose, whether they are open
to misinterpretation by architects,
builders and building control officers,
and whether building control failed
in this particular case.
At the time of writing a police
investigation is still under way and
we are promised a judge-led public
inquiry. It will clearly take some time
for the latter to report and we have
an authoritative summary of what
contributed to this disaster. The
Government will however be under
great pressure to take immediate steps
to ensure that such a tragedy can
never occur again, and indeed they
have already acted to require local
authorities and housing associations
to survey residential tower blocks
for which they are responsible.
Where the cladding material has
been found to be unsafe, and as

a result fire services are saying that
they cannot guarantee the safety of
the occupants should fire break out,
then occupants are being evacuated.
However, this of course leads to
greater problems for hard-pressed
councils in finding alternative
temporary and permanent housing.
Much of the work of the NHIC is
concerned with the renovation and
improvement of single dwellings,
but what was done to Grenfell Tower
was of course designed to improve
the homes of those who lived there.
The cladding may also have improved
the external appearance of the tower
but it was added to make homes
warmer and more energy efficient
along with better heating systems.
This tragedy highlights the importance
of ensuring that when improvements
are made with one objective such
as energy efficiency in mind, the
changes do not result in lower
standards of safety or a of healthy
indoor environment. The mission of
the NHIC is to reduce fuel poverty
and improve living standards, and we
must ensure that everything we do or
advocate does not have the sort of
totally unacceptable consequences
seen here.
Paul Everall
Chair of the NHIC and Chief Executive
of LABC

‘‘

The Government will be under
great pressure to take immediate
steps to ensure that such a tragedy
can never occur again.

’’

WWW.NHIC.ORG.UK
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PUBLIC AFFAIRS COMMENT

Housing and Politics
Following the general election and recent party conference, Theresa May’s government still looks like one
of the weakest in living memory, and much of what she promised in her manifesto is still up in the air.

Her fragile position means it’s likely
that only policies which have cross
party support have much of a
chance of surviving this Parliament.
Despite this, some of May’s pledges,
particularly around housing and
protecting consumers, have actually
managed to survive the wreckage of
the General Election, the Queen’s
Speech and the now infamous
‘P45 prank, signage collapsing,
coughing speech’.

‘‘

The Government has
signalled its continuing
support for the Each
Home Counts review.

’’

The Government is keen to press
on with its Smart Meter Bill, helping
to deliver the successful rollout
of smart meters. The meters put
consumers in control of their energy
use, helping them understand their
energy and bills, bringing an end to
estimated billing; every household
and business will be offered one
by the end of 2020. An excellent
step, so long as it coincides with a
drive to install more energy efficient
measures in UK homes.
Likewise, another policy area
which survived the gutting of the
Conservative Manifesto last month
was the Housing White Paper – and
importantly for NHIC, the pledge to
update building standards.
As we know, these standards are
imperative to ensure our housing
stock is built to a good quality,
are safe, highly energy efficient,
sustainable, accessible and secure.
The Government had pledged in
the White Paper to keep these
PROGRESS | AUTUMN 2017

requirements under review; to ensure
that they remained fit for purpose.
After the horrors of the Grenfell Fire,
it is clear now that the Government
will have to act quickly in some way.
Of course none of us can predict
the outcome of that inquiry, but GK
Strategy understands that DCLG were
planning on launching a consultation
this summer about Building
Regulations and Standards anyway.
This will now surely have come into
sharper focus, where it might
previously have been just a sidenote.
If this is the case, spare a thought
for the new Housing Minister, Alok
Sharma, coming from a comfortable,
globetrotting role in the Foreign Office.
He now inherits from Gavin Barwell,
one of the most politically sensitive
roles in government, partly due to the
Grenfell tragedy and its repercussions,
but more widely because of the
simmering housing crisis in the UK.
Add to this the Tenant Fees ban
and the introduction of minimum
energy efficiency standards for rental
properties next year – Sharma will
quickly have to learn the ropes,
and placate plenty of stakeholders.
But aside from building regulations,
protecting consumers can also be
interpreted in a different way.
What of the future of the Each
Home Counts review?
The Government has signalled
its continuing support for the review
and we are moving ever closer to
the launch of pilot schemes which
will provide a robust examination
of the proposed ‘Quality Mark’
for energy efficiency measures in
practice, designed to be a ‘one size
fits all’ trustmark, giving consumers
confidence in whoever is installing
measures in the home.
The scheme has huge potential
to support both installers and
consumers to drive and maintain

best practice and most importantly,
still enjoys government backing.
The continuing rise in individuals
living in the private rented sector
is forcing policymakers to consider
the rights of tenants in such
properties. The new minimum
standards for energy efficiency will
mandate that landlords in England
improve the EPC rating of their
properties by next April – and with
the Scottish Government set to aim
for even more ambitious targets to
2022, the sector – both installers
and Landlords – will be under
increasing pressure to continue
improving homes far into this
Parliament and the next.
Johnny Munro
GK Strategy

‘‘

The continuing rise in individuals
living in the private rented sector is
forcing policymakers to consider the
rights of tenants in such properties.

’’
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ACUMEN

Digital ads – brilliant targeting,
but not the complete answer
So why would Marc Pritchard, P&G’s Chief Marketing Officer, express dissatisfaction with
digital advertising? Especially as digital advertising is still ‘on a roll’ and taking an increasing
percentage of overall ad spending – over 40% this year in the US and headed for much more
according to e-marketing specialists.

rating (‘The State of Inbound’ report,
Hubspot, July ’16).
Overall, 69% of consumers are
uncomfortable with advertisers
knowing their search history or that
personal information has been
collected (Inskin Media/RAPP Media
study Oct. ’14).
These issues could lead to some
being less receptive and defending
their right to anonymity.

A viewpoint

Issue one is cost
Although digital advertising has
more than demonstrated it’s great
advantage in micro-targeting and
minimizing coverage wastage, it’s a
fact that typically, the more targeted
the ads the higher the prices. So it
can be expensive, per recipient, if
you don’t get it absolutely right.

Issue two – understanding who
is the actual buyer
A big part of ‘getting it right’ is
defining your ‘interested’ prospects
accurately. But surely, if your targets
have been looking at your product
then it’s a ‘no-brainer’ that they are
a prime purchase candidate?
Well yes, as long as they are doing
the buying, but in b2c it could be their
mum, brother, sister or other family
member. Whereas in b2b, it could be
another member of the decisionmaking team like a fund-holder. If your
message is really micro-targeted it
could miss its ‘buyer’ target.

Issue three – brand building with
future customers
We all accept, I think, that positive
brand values play an extremely
important role in the purchase choice
of many products or choice of retail
or trade outlet. Knowing how your
market is likely to develop, in general,
can come out of research, but
actually knowing the individuals that
that are going to be future prospects
is not a certainty. You could be
talking to them now with broader
coverage media.

So in the view of one of the World’s
foremost marketing and advertising
exponents (and me), there is a strong
argument that to rely too much on
micro-targeted digital advertising is
questionable. It could actually
lessen your immediate sales, reduce
general market visibility, limit brand
appreciation over the medium-term
and annoy your prospect ‘base’.
A plan that is based on a wide
communications perspective, appraisal
of all media options e.g. press, TV,
radio, posters, exhibitions and their
relative performance could be a
better investment over time.
Dudley Masters
Account Director
Acumen Marketing Communications

Issue four – buyer stalking
and anonymity
For some it’s a real advantage to be
messaged with timely ads and offers.
However, if you get the context,
timing and frequency wrong it can
become a negative with consumers
looking for ways to block them.
Research has shown that people
feel ‘stalked’ by bad digital ads with
pop-ups having a 73% disapproval

www.acumen-communications.com
WWW.NHIC.ORG.UK
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THE CHARTERED INSTITUTE OF BUILDING

Build your career
The Chartered Institute of Building (CIOB) is at the heart of a management career in construction
providing professional and vocational qualifications which are the mark of the highest levels of
competency and professionalism, providing assurance to clients and those procuring built assets.

The CIOB is the world’s largest and
most influential professional body
for construction management and
leadership. We have a Royal Charter
to promote the science, practice
and professionalism of the built
environment for the public benefit
and have been doing that since 1834.
We have over 45,000 members
worldwide whose work transforms
communities and people’s lives.
Whether it is the creation of homes,
hospitals, offices, schools or cultural
or sporting venues, the Institute’s
Code of Conduct requires members
to ensure that the public and
consumers’ interests are always at
the heart of the project.
CIOB provides training and
certification for its members in a
range of specialisms including working
on existing and historic buildings.
These buildings often require a
higher level of skill and expertise to

‘‘

We have over 45,000
members worldwide
whose work transforms
communities and
people’s lives.

’’

avoid damaging the building itself or
harming its occupants. Training in
these skills is available through the
new CIOB Academy which provides
courses and training modules for those
working within the built environment.
The aim of the Academy is simple, to
help individuals realise their potential
in the construction industry, nurturing
the right practical skills and attitudes
needed for an industry that’s
becoming increasingly sophisticated,

efficient, technologically advanced
and crucially, more professional. A full
range of courses can be accessed
online at: www.ciobacademy.org.
Operating in the public interest is
at the heart of what we do, but we
also provide a comprehensive member
benefit package which enables our
members to be the best they can,
supporting them throughout their
career by:

Interest and Influence:
• Liaising with members and
ensuring the voice of the
building professional is heard
within Government
• Creating and supporting specialist
interest groups to explore industry
led topics
• Providing access to cutting edge
construction research through our
journals and magazines
• Showcasing leading projects across
the industry through numerous
awards including our leading
Construction Manager of the Year
Awards (CMYA)

Knowledge and Development:
• Quality and freely accessible
CPD (both online and through
local events)
• CIOB Academy which provides
industry-led courses and
qualifications
• Access to the latest jobs in
construction through our dedicated
jobsite: www.CIOBJOBS.com

Support and Networking:
• Technical telephone guidance
service
• CPD, networking and local talks
through our local ‘hub’ network
• Mentoring schemes
• The CIOB Benevolent Fund to
support members through illness,
redundancy and other hardships.
PROGRESS | AUTUMN 2017
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COMMENT

A fair deal for consumers
and contractors
In recent years there have been some changes to the laws governing how businesses trade with
consumers, leading to the process becoming simplified.

Notably, the following new rules have
had an impact on the relationship
between contractor and consumer:
• The Consumer Rights Act 2016;
• The Consumer Contracts
(Information, Cancellation and
Additional Charges) Regulations
2013; and
• The Alternative Dispute
Regulations (ADR) 2015.
One of the most significant changes
has been the introduction of a 14-day
‘cooling-off’ period, and contractors
must clearly notify consumers of its
existence. During this period of time,
consumers can cancel the contract,
without giving any reason, by writing
to the contractor.
Furthermore, if the consumer and
contractor were to fall into dispute,
the contractor is required to advise
that a relatively low cost ‘Alternative
Dispute Resolution’ (ADR) provider
can resolve the issue. These ADR
providers include bodies such as the

Federation of Master Builders,
Trustmark and the Property
Ombudsman and can be found online.
However, it is worth noting that
‘emergency works’ (e.g. urgent
repairs or maintenance) are excluded
from the impact of these legislative
changes, but contractors should still
advise the consumer when work of
this nature has been completed.
In addition, traders must ensure
that contractual terms are fair and
lawful, seek to minimise costs, limit
consumer exposure to risk, and
provide a clear process for contracting
with consumers. Here is a five-point
plan for contractors to ensure both
they and the consumer are
adequately protected:
• Issue a quotation to the consumer
with an impartial factsheet on your
legal obligations.
• Issue a 14-day cancellation notice
at the same time you issue your
terms and conditions.

• Avoid starting work within the
cancellation period – unless the
consumer provides a written
guarantee that any work undertaken
will be paid for, if the contract is
cancelled within the 14-day period.
• Issue works completion certificates
to the consumer at the appropriate
time. Contractors who are members
of trade associations such as the
ECA and BESA may be covered
by a work guarantee scheme, and
consumers can be advised of the
availability of this.
• Seek to resolve any dispute.
Disputes that cannot be resolved
must be identified by a formal
notice of ADR, which should be
sent to the consumer.
Overall, the outcome of these
changes has been to make it easier
for consumers to enforce the rules
against traders. As consumer rights
are protected by law, non-compliance
is therefore a criminal offence.
While this presents a challenge to
contractors, they must grasp the
nettle and ensure a level playing
field for all.
The ECA offers a ‘Guarantee of
Work’ scheme, which protects both
contractors and consumers.
To find out more, please see
www.eca.co.uk.
Paul Jackson
ECA Commercial Adviser

The ECA is the parent company of EC Insurance Company (ECIC),
ECIC is a member company of the NHIC.
EC Insurance Company Ltd (ECIC) is authorised by the Prudential
Regulation Authority and regulated by the Financial Conduct
Authority and Prudential Regulation Authority. FRN: 202123.
WWW.NHIC.ORG.UK
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FERNOX

Protecting the heating system =
protecting the consumer
Francine Wickham, Global Marketing Director at Fernox explores the
importance of using a chemical inhibitor within a central heating system
to ensure the boiler warranty remains valid.

Arguably, the most expensive
household amenity, a new, energy
efficient boiler represents a significant
investment. As such, leading
manufacturers offer warranties and
even extended warranties to protect
the customer against any unfortunate
issues. These can typically range
from two to 10+ years, depending
on the manufacturer.
However, as with all warranties,
it’s vital that homeowners are aware
of and comply with the maintenance
guidelines to ensure the warranty
remains valid for its duration.
Maintaining the system inhibitor
levels, and topping up if necessary,
will play an integral role in ensuring
the warranty and householder
remains protected.
This is because corrosion occurs
when water comes into direct contact
with metal found within central
heating systems. There are of course
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‘‘

different levels of severity and rates
depending on the metal types and
the water’s pH level (i.e. acidity
or alkalinity).
Once formed, corrosion debris and
limescale can circulate within the
system and reach the boiler’s narrow
passageways, where blockages are
created. This causes the boiler to
work harder to reach the desired
temperature, consuming more energy
and reducing overall system efficiency.
This can eventually result in complete
system failure.

If damage is caused and found
to be the related to the lack of
effective chemical water treatment,
a warranty can be invalidated.

’’

Francine Wickham, Global Marketing Director

The use of a chemical inhibitor
has therefore been included within
many boiler warranties, to ensure
protection against the damage of
circulating contaminants and prevent
premature boiler replacements.
If damage is caused and found to
be related to the lack of effective
chemical water treatment, a warranty
can be invalidated.
Furthermore, chemical inhibitors
are specified for use within Part L
of the Building Regulations when
commissioning a new boiler. This
measure ensures new central heating
systems remain energy efficient
and debris-free, if inhibitor levels
are maintained.
Offering superior protection,
Fernox Protector F1 incorporates
three inhibitor molecule types:
• Organic inhibitors – which bind
to the metal within the heating
system to protect from debris.
• Anodic inhibitors – these react
with the system’s metal surface
to create a protective layer.
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FERNOX

‘‘

This industry-leading inhibitor exceeds testing
standards and reduces corrosion rates far above
BuildCert certification requirements.

• Cathodic inhibitors – combine
with hard water salts to form an
insoluble layer.
In addition, this industry-leading
inhibitor exceeds testing standards
and reduces corrosion rates far above
BuildCert certification requirements.
Left permanently within the central
heating system, Fernox Protector F1
is suitable for use with all boiler types,
radiators and mixed metal pipework.
Easily dosed into the system via
a towel rail, in-line system filter or
header the unique inhibitor provides
protection to sealed systems. In
addition, Fernox Protector F1 Express

’’

is the only solution that allows
treatment via a filling loop in just
30 seconds with no need to drain
down the system.
It is essential for householders
that a boiler warranty remains valid
to avoid unexpected and expensive
system repair costs. By adhering to
boiler warranty guidelines and using
a tried-and-tested chemical inhibitor,
such as Fernox Protector F1, both
system efficiency and a boiler
warranty can be maintained. It is
therefore vital that inhibitor levels are
checked at each annual service to
maintain a high level of protection.

For more information, please visit www.fernox.com or
contact your heating engineer.

FINANCIAL PLANNING

Financial
Matters

We’ve all got hopes and dreams for our own future, and for
our children and grandchildren. Those dreams are as unique
as you are and as individual as your fingerprint.
But how do we turn dreams into
reality? You need a plan.
Pablo Picasso once said: “Our
goals can only be reached through a
vehicle of a plan, in which we must
fervently believe, and upon which
we must vigorously act. There is no
other route to success.”
Now, we can be reasonably sure
he wasn’t talking about financial
planning, but we can’t disagree with
him about the importance of having
a solid strategy in place.
For most people, their dreams,
perhaps of an early retirement, of
seeing their children leave university
with no debt, or buying that little
place by the sea have one thing in
common. The need for capital, in
other words, a pot of money.
As we all know, money doesn’t
grow on trees, and the amount of
money often needed to achieve our
dreams is often relatively large.

To build up the lump sum required,
a realistic plan, reviewed regularly
to prevent it being blown off course,
is needed. And that, in a nutshell is
what a good financial planner does;
helps you understand your goals,
prioritise them and then produce
an approach to make sure you
achieve them.
To put it another way: financial
planning, it’s insurance against not
achieving your dreams.

Ben Cordiner
The Financial
Advice Company

WWW.NHIC.ORG.UK

12

BATHROOM MANUFACTURERS ASSOCIATION

Stop scalding injuries
for good with TMVS
The last place anyone expects deadly accidents to occur is in the bathroom or kitchen of
their own home. But the shocking truth is that people do die in their homes from scalding
accidents, due to uncontrolled hot water.

At the Bathroom Manufacturers’
Association, we have an active role
to play in helping you understand the
importance of reducing the chances
of injury from scalding accidents.
We are working with The Children’s
Trust on their “The Hot Water Burns
Like Fire” to stop scalding accidents
and deaths by raising awareness of
the dangers of hot water.
Did you know 5195 children under
5 were so badly burnt by hot water in
2015 that they had to be admitted to
a specialist burns service? That’s 14
toddlers every single day (source
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Children’s Burns Trust). The impact of
a scalding accident on the individual
and their families is devastating.
And it’s the very young and very old
(those with thinner skin) who are
the most vulnerable.
To eliminate the risks of scalding,
The Hot Water Burns Like Fire
campaign promotes the use of simple
thermostatic devices. A thermostatic
mixing valve, or TMV, is an inexpensive
way to ensure the hot water delivered
to a bath or washbasin does not
exceed a fixed temperature of 43°C.
A simple and effective TMV costs less
than £30 and can be retro-fitted to the
pipework of your existing bathroom.
They are hidden away from view,
quietly and efficiently preventing
scalding. These days, water using
bathroom products, like taps and
showers, are manufactured with
built-in thermostatic devices to prevent
scalding accidents ever occurring.
TMVs are required by law in all
newly built domestic properties in
England, Wales and Scotland. But the
Hot Water Burns Like Fire campaign
is pushing to have them fitted
retrospectively into existing properties.
As well as the use of TMVs in homes,
the campaign recommends their

use in hotels, care and residential
homes, and that they’re installed by
a competent installer. This will ensure
the water temperature of taps and
showers is monitored and regulated in
line with industry best practice, based
on Health and Safety Executive (HSE)
regulatory guidance and NHS health
care guidelines.
As patron of the Children’s Burns
Trust, Amanda Redman MBE, is
“delighted with the latest Hot Water
Burns Like Fire Campaign; it is
particularly heartening to see industrial,
academic, medical, regulatory and
social organisations working together
to raise awareness and work towards
a solution.”
Yvonne Orgill, CEO of the BMA,
commented ‘We need to make
everyone aware that the TMV can be
fitted in ALL homes and will prevent
scalding particularly in the elderly
and very young,”
The message is simple. Scalds can
be prevented.
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THE GAS SAFETY TRUST

Preventing carbon monoxide
poisoning through funding research
The Gas Safety Trust’s work understanding the Silent Killer
Understanding carbon monoxide (CO) poisoning is essential to preventing death and injury, and
protecting consumers. CO is an invisible, tasteless and odourless gas produced by the incomplete
combustion of a fuel, for example when gas, oil, coal or wood do not burn properly.

In the home this is most commonly
caused by appliances and flues that
have been incorrectly installed, not
maintained or are poorly ventilated.
Other locations and issues include
boats, barbecues and vehicle exhausts.
Over the last twenty years,
fatalities from CO poisoning have
fallen with the Department of Health
estimating 30 deaths each year in
England. What is less understood
is the effect of long-term low-level
exposure to CO. Could imperceptible
exposure be having a detrimental effect
upon peoples’ health? Are incidents
of low-level CO poisoning being
misdiagnosed as other illnesses
such as migraines, colds or influenza.
One of the challenges is that the
symptoms of CO poisoning as very
similar to other common conditions.
Not only that, what can be done
to protect vulnerable groups such as
the young, the elderly, and pregnant
women? What effect does it have on
people over time, how can we better
detect CO poisoning, and what can we
do to mitigate the damage it causes?
In response to these questions,
the Gas Safety Trust, has initiated a
programme of research, undertaken by
a broad range of organisations, to not
only answer some of these questions
but more broadly to improve how
we educate and protect consumers,
and to help keep them safe.
The research was paid for using
the funds gift-aided by CORGI
Services Ltd, a support and service
provider to the UK heating and
plumbing industry.
The Trust has been working with
a range of first responders and
healthcare professionals such as fire

and rescue services, paramedics,
accident and emergency consultants,
midwifes, general practitioners and
environmental health services. This
will allow us to better understand
peoples risk and susceptibility to CO
poisoning and how we can improve the
protocols and processes to allow these
professionals to identify CO poisoning
and intervene at an earlier stage.
Work is also ongoing to identify
more reliable biomarkers will help
healthcare professionals spot patients
who have been exposed to CO and
projects are under development which
will improve and test the efficacy of
treatments and therapeutics.
We also are collecting data and
evidence throughout our research
portfolio which will help us to make
the case to policymakers to improve
and introduce legislation and
regulation which will keep consumers
out of harms’ way.

Speaking about our pioneering
work, Caitriona Deakin, CEO at CORGI
Services Ltd, said: “We provide funds
to support the Gas Safety Trust to
help make a difference in the
industry. And the on-going research
they’re commissioning will ensure the
safety of consumers and tradespeople
is the best it can be.”
Our key aim is to use our research
to help those with an interest in CO
make the public safer. We are always
looking for new research to fund,
and for potential cofunding partners
and we would be keen to hear from
interested parties.
Chris Bielby
Chairman
Gas Safety Trust

‘‘

Our key aim is to
use our research
to help those with
an interest in CO
make the public
safer.

’’

WWW.NHIC.ORG.UK
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ENVIROVENT

Why good ventilation
is so important in
new homes
Building Regulations require that new homes are built to
offer better thermal performance, which effectively makes
them into a sealed unit. Therefore having a ventilation
solution within a property is vitally important.

An efficient ventilation system should
offer a high level of indoor air quality,
providing the best environment for
consumers to be protected from the
damaging effects of condensation
leading to mould growth. When
ventilation is inadequate in a property,
it means that a home is unable to
breathe. As a result of this, high levels
of humidity is present inside the
house, leading to condensation and
mould issues, which create the
perfect breeding ground for household
dust mites – which are a well-known
trigger of asthma and allergies for
homeowners.
Simply living in a property creates
condensation, people breathing,

‘‘

An average four person
family produces around
112 pints of water
vapour each week!

’’
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showering, cooking, boiling a kettle
all create moisture. An average four
person family produces around 112
pints of water vapour each week! In the
short term, many people choose to
wipe away condensation and paint over
patches of mould on walls or around
windows, however this does not
represent a permanent solution – and
neither do the ‘anti-mould’ sprays
that you can buy in DIY stores.
To address the need for better
indoor air quality in homes, UK
manufacturer EnviroVent provides
a complete ventilation service to
homeowners and tenants. This starts
with its ventilation specialists
carrying out a free home survey to
ensure that homeowners are provided
with the most effective solution.
A suitable ventilation product is then
recommended in line with the property
and individual customers’ needs.
EnviroVent has its own in-house
team of dedicated installers who are
trained to the highest levels to ensure
that the product is correctly installed.

The ventilation specialist then gives a
detailed explanation of how the system
works to the homeowner or tenant
and how to get the best out of it.
All EnviroVent’s solutions are backed
up by extensive parts and labour
guarantees for five and seven years
peace of mind. The company is a
member of the ‘Which’ Trusted Trader
scheme and so adheres to the Which
Code of Conduct. This provides
reassurance of the competency of
its installations and the quality of
its products.
EnviroVent also has an in-house
technical support team that can
respond to any queries, to provide the
very highest level of customer care.
Positive Input Ventilation (PIV)
is a popular choice for improving
ventilation in houses and flats,
regardless of their age. A PIV unit
is installed in a central position on
the landing or hallway, and the units
work by improving air quality in
bedrooms, living rooms, kitchens and
bathrooms. These units transform a
stale atmosphere with high humidity
into a fresh, health, condensationfree environment.
For more information on improving
your home’s indoor air quality,
contact EnviroVent via the website
www.envirovent.com or by calling
0345 27 27 810.
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Be safe, not sorry

Despite the roof being one of the most important elements of any home, the
roofing sector continues to suffer from the lack of clear differentiation between
a qualified skilled worker, and someone who calls themselves a roofer.

When appointing a contractor to carry
out roofing work, many homeowners
remain unaware of the risks associated
with appointing a non-accredited
roofer to carry out work on their roof.
Rogue tradesmen are not subject to
inspection – thereby increasing the
chances of carrying out sub-standard
work – and they are unable to offer
warranties. What’s more, it’s likely
that they are uninsured too, and
should a complaint arise, they offer
no formal complaints procedure.
Whether it’s a simple roof repair, or
an entire roof replacement, there is
no legal requirement for homeowners
to use a specifically qualified or
competent roofer. However, this is set
to change, as the National Federation
of Roofing Contractors (NFRC) – the
UK’s largest and most influential
roofing trade association – has unveiled
an ambitious strategy that will open
the doors to accredited roofers being
an essential requirement in the future.
The new strategy is designed to
elevate standards by formalising and
standardising a UK-wide training,
accreditation and assessment
infrastructure that will ultimately help
establish a more professional sector.
It will also help curb the activities of
non-accredited tradesmen who purport
to be skilled roofers.
In the meantime, however, when
homeowners are looking to engage

a roofing contractor, they need to
consider their choice very carefully,
and check them out before employing
them. That way, the potential for
problems will be greatly reduced, and
homeowners will have peace of mind...
as well as a weatherproof roof.
The first port of call when choosing
a roofing contractor should be NFRC.
It is recognised as the voice of the
roofing industry, and by choosing a
contractor that is a member of NFRC,
homeowners can rest assured that the
contractor is thoroughly vetted every
three years. NFRC also actively
ensures its members offer high
standards of workmanship, all backed
by a concise quotation, along with a
range of available warranties – typically
of 10 years – against the roofer going
out of business or there being problems

with the roof. NFRC also operates a
National Heritage Roofing Contractors
Register of qualified roofing specialists
for heritage roofing projects.
NFRC also endorses other
accreditation schemes designed to
protect consumers. Member contractors
who carry out domestic work are
automatically enrolled in TrustMark –
the only Government-endorsed scheme
for all trades in and around the home.
TrustMark traders are thoroughly
vetted and assessed, so that
homeowners can feel confident that
they are choosing a reputable
tradesperson. As well as providing a
credible and trusted search facility
for quality roofers, the scheme offers
a customer feedback and referral
service – often a deciding factor when
choosing a roofing contractor.
NFRC members are also fast-tracked
to join CompetentRoofer, a scheme
which helps homeowners save both
time and money when re-roofing 50%
or more of their property, and which
ensures they comply with the law in
terms of Building Control.
Regardless of the size of job, roofing
work should always be carried out by an
accredited roofer. Not only can it save
the homeowner time and money, and a
lot of stress further down the line, it will
increase their safety and protection.
Better to be safe, not sorry.
For more information please visit www.nfrc.co.uk
or contact 020 7638 7663.
WWW.NHIC.ORG.UK
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FENSA

Knowledge is power for householders
Operational since 2002, FENSA’s remit of ensuring adherence to Building Regulations relating
to replacement windows and doors in England and Wales has not changed.

‘‘

One of the key ways
in which FENSA has
harnessed available
technology has
been in the creation
of the FENSA
Knowledge Hub.

’’

Protecting the consumer in this way
remains a central mission for FENSA
and will always be the driving force
behind the organisation.
This continuity does not mean
the organisation has stood still.
As part of the Helix Group (for
which continuous innovation and
improvement is a guiding principle)
FENSA has invested heavily in new
initiatives designed to enhance and
complement consumer protection
within the glazing sector.
As with so much of innovation
these days, technology has had a
major part to play. One of the key
ways in which FENSA has harnessed
available technology has been in the
creation of the FENSA Knowledge
Hub. This flagship initiative for
2017 has made use of the vast
quantity of data (consumer, industry
and otherwise) collected by the
organisation over the years.
This raw data (previously lying
dormant within the FENSA systems)
PROGRESS | AUTUMN 2017

has been repurposed and made
available through a secure, userfriendly platform that enables the
fast interpretation of that data,
revealing valuable insights about
individual companies & installers
as well as broader industry trends.
The commercial advantages
of this system have been quickly
acknowledged to the companies who
access it (the Knowledge Hub is free
of charge to all FENSA members)
as sales and marketing opportunities
have been revealed along with
potential cost savings.
It is great for FENSA to be able
to provide tangible commercial
assistance to members in this way,
however equally interesting are
the residual benefits provided by
the Knowledge Hub. For instance,
because FENSA collects consumer
feedback at each inspection, the
Knowledge Hub enables the analysis
of the consumer experience for
each member business. This allows

individual organisations to track their
performance in terms of customer
service and satisfaction, allowing
them to see where improvements
can be made – or indeed to promote
exceptionally good results.
As an organisation principally
concerned with consumer protection,
FENSA is delighted to contribute
to the monitoring and raising of
standards in this way, even beyond
the original remit of Building
Regulations adherence.
Based on the findings of this
consumer feedback, FENSA has
pushed this agenda further with the
introduction of the Installation of the
Year award – to be presented at the
annual G Awards in November 2017.
In making consumer protection
data readily available and easily
interpreted, as well as actively
recognising excellence in this field –
we believe we can drive standards
within our sector ever higher. Without
intelligent use of data, these insights
would be unavailable and we are
especially proud to give members
direct access to information that
helps them improve and enhance
their own businesses.
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FEDERATION OF MASTER BUILDERS

Building trust
The responsibility of the construction
industry to protect consumers
Builders have a duty to do everything they can to
provide piece of mind to the home owners who employ
them. From the consumer’s perspective, hiring a builder
to carry out even a fairly minor job can be stressful and
the fear of having a bad experience can result in home
owners sitting on their hands. FMB research has shown
that £6 billion of refurbishment work a year is lost due
to consumers being too anxious to carry out projects for
fear of hiring a dodgy builder.

‘‘

Even the best builders make mistakes,
which is why it’s crucial to have robust
insurance policies in place.

Central to the response to this
anxiety involves addressing two key
issues – protecting consumers by
reducing their exposure to risk and
having protection in place for when
things do go wrong.
Reducing consumer exposure to
‘rogue traders’ is very much the
industry holy grail and the FMB and
NHIC share this ambition. The FMB
goes the extra mile by putting in
place stringent vetting and inspection
procedures for prospective and existing
members that radically reduce the
chances of consumers falling foul of
a dodgy firm.
On joining, a Master Builder must
have been trading for a minimum
of 12 months; pass an independent
inspection by the British Board of
Agreement; have public and
employers’ liability insurance; and

pass credit and director checks.
Since 2011, all new members have
passed an independent inspection
before joining and from 2015 all
members are being inspected every
three years. All of these checks
ensure that the FMB badge really
means something – it is the sign of
building quality.
Clearly the best protection for a
consumer is to hire a quality firm in
the first place. However, the FMB
offers further support to home owners
by providing our members with
accessible, plain-English contract for
projects. Whichever builder a
consumer hires, they should always
insist on using a written contract –
even for a relatively small job.
That said, even the best builders
make mistakes, which is why it’s
also crucial to have robust insurance

’’

policies in place. These will mitigate
against anything going wrong
whether you’re building a new home
or commissioning an existing home.
You wouldn’t go on holiday without
purchasing travel insurance so why
would you commission a £20,000
extension without insurance?
The importance of builders
being able to provide affordable,
comprehensive insurance cover is why
the FMB set up an insurance arm
almost 40 years ago. FMB Insurance
(FMBIS) now offers a wide range of
warranties and policies that grant both
builders, and their clients, complete
piece of mind. Since FMBIS exists to
support FMB members, it means that
clients of Master Builders can secure
themselves significant discounts on
their policies, without any compromise
on the comprehensiveness of the
coverage. Whether it be Contract
Works Insurance for an extension or
loft conversion, or New Build Home
Insurance for self-builders, FMBIS
provides vital protection to consumers
and with it, complete peace of mind.
Fedaration of Master Builders
WWW.NHIC.ORG.UK
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Protecting Consumers
the GGF Way
When it comes to consumer protection the GGF has more than led the way for the
glass and glazing industry. Formed in 1977, the Federation celebrates its 40th
year this year and 40 years on it is not only maintaining its high levels of consumer
protection but is constantly trying to improve its support for homeowners.
James Lee, GGF Director of
Marketing and Communications

James Lee, GGF Director of
Marketing and Communications
explains, “In the last few years
the GGF has introduced many new
benefits and revamped our services
for our consumers. It is has been
part revolution and evolution for the
Federation but our focus remains the
same – to ensure consumers get the
best advice, protection and are using
GGF Member companies to supply
and install their glazing.”
The GGF has been fairly radical
for a trade body in its approach to
marketing to consumers with a the
launch of two new websites, namely
“MyGlazing.com” the award winning
consumer advice website and
“TGAS.org.uk”, the site that supports
The Glazing Arbitration Scheme (TGAS)
a new ADR (Alternative Dispute
Resolution) option set up by the GGF
should an issue fail to be resolved
between homeowners and GGF
Member companies using the GGF’s
Conciliation Scheme.
In addition, the GGF also improved
its deposit protection scheme.
Consumer deposits paid to GGF
Members are safeguarded by the
GGF Deposit Indemnity Trust Fund.
The GGF started the Deposit
Indemnity Trust Fund to protect
homeowners in the unlikely event
the GGF Member employed, being
declared bankrupt or entering
liquidation or administration.
In such a case, if a consumer has
paid a deposit they can be assured
their deposit is safe as the GGF
ensures that the work is either:
• completed to the homeowner’s
satisfaction by another GGF
Member (at a fair market price
less the deposit paid)
PROGRESS | AUTUMN 2017

• or the GGF will provide the
homeowner with a redeemable
voucher for a sum up to an amount
equal to the deposit or 50% of
the contract price or £12,500 –
whichever is less.
James Lee adds, “This is the best
deposit protection in the industry.
Homeowners, choosing a GGF Member,
can rest assured that if they pay a
deposit to a GGF Member they have
peace of mind that it is protected by
the GGF. The Deposit Indemnity Fund
is free for homeowners and it can
save them time, effort and frustration
when trying to re-claim a deposit. It’s
a truly great benefit for homeowners
using a GGF Member company.”

Chartered Trading Standards Institute
(CTSI) Consumer Codes Approval
Scheme in February 2016 and is
adhered by all GGF Members. It is the
only CTSI approved code in the glass
and glazing industry.
James Lee concludes, “In the
industry, our consumer support is
second to none. Of course we are not
resting on our laurels. We are
constantly updating our consumer
website MyGlazing.com with news,
articles, guidance and case studies.
We are focusing more than ever on
homeowners because our members
demand the highest levels of support
for their customers.”

‘‘

If they pay a deposit
to a GGF Member they
have peace of mind
that it is protected by
the GGF.

’’

Aligned to new improved schemes
and supporting online content via the
new websites, homeowners are also
protected by the GGF’s Consumer Code
of Practice which covers everything
from, how glass and glazing products
are sold, to property surveys through
to the actual installation carried out
and on to the guarantees GGF
Members offer. The Consumer Code
has been written in line with the
Consumer Rights Act (2016) and was
re-launched in October 2016. The
Consumer Code was approved by the

All of the GGF’s consumer information is available on
www.myglazing.com
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Electrical Safety Top Tips
No matter what the weather, DIY tends to be high on the agenda for homeowners
and landlords alike in order to keep your property in good working order.

Whether you are having maintenance
or improvement work carried out in
your home, you need to always make
sure that this is to the right standards.
But, how do you know if something
is wrong?
Around 70 people die and over
350,000 are seriously injured by
electrical accidents in the home
every year, it is always worth taking
precautions as well as being vigilant
and aware before doing any general
DIY work. In a survey of registered
electricians, around a third had seen
electric shocks caused by botched
DIY work, with 15 per cent reporting
that it had caused an electrical fire.

‘‘

Around 70 people die
and over 350,000 are
seriously injured by
electrical accidents in
the home every year.

’’

There are some very simple steps
that can be utilised before any
work is undertaken to ensure that
a serious accident can be avoided.
First and foremost, you should always
remember to locate cables in your
wall to avoid accidently coming into
contact with live wires. Cables can
be easily located with a quality cable
detector, which will help you to track
buried cables.
It is always sensible to use residual
current devices (RCDs) when possible.
They have the potential to save lives
by cutting off the power in the event
of an electrical fault during DIY work.
You should always have one fitted in
your fuse box, whilst plug-in RCDs
should be used when necessary.
You should always check your
power tools and watch out for leads
when doing work. A simple check to
see whether the lead and plug are in
good condition is always wise before
doing work. If any signs of damage
are present, get the equipment
repaired before using it. You should
always look to the services of a
registered competent electrician

before doing any significant electrical
work around the home.
If you fail to check the condition of
extension leads, cables and connectors
and don’t use them correctly then you
could get an electric shock. When
using them, you should always start by
making sure that they are suitable for
outdoors and are weather-resistant with
moulded connections which prevent
moisture seeping in. The positioning
of cabling and leads is very important
and they should always be positioned
appropriately to prevent them from
being damaged.
As well as this, cables and leads
should be uncoiled to prevent them
from overheating. Finally, be sure to
follow manufacturer’s instructions
before using cables and leads and
double-check that they are rated
correctly to suit the equipment you
want to connect them to.
Following a few simple and logical
safety steps could help prevent
serious injury to you, your friends and
your family. Whether you are looking
to carry out DIY work or simply want
to ensure your property is safe, simple
preparation based on the advice
above can help to keep you safe.
If you have any concerns about
anything electrical, or if you need any
electrical work doing, you should
always seek the services of a registered
competent electrician.
NAPIT Registered Electricians all
meet strict qualification requirements
and are regularly assessed to ensure
their ongoing competence. Whether
your job is large or small, NAPIT has
tradespeople that can do the job
for you, supply you with the correct
certification and, more importantly,
help keep your property safe.
For the peace of mind that comes with hiring a NAPIT
Registered Electrician, search in your local area using the
search facility at www.napit.org.uk/member-search.aspx
or call 0345 543 0330.

WWW.NHIC.ORG.UK
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Helping homes with insulation
Paul Forrester, Technical Services Manager at Recticel Insulation, explains
how limited interaction with end users doesn’t stop the company being a
source of reassurance and making sure that customers are well looked after.

A lot of different people use insulation. And all
of those different people use a lot of rigid PIR
insulation – it now accounts for half of all insulation
sales in the UK. Specialist contractors like roofers
or floor screeders, general builders, members of
the public – any and all of them can purchase
insulation at any time.
We can’t supervise every single
project into which our products are
installed, but we can be ever-present
should they have a question or
comment. If consumers have a reason
to get in touch, it’s usually because
they need advice. Which board should
they use; what is the best way to
install it; what level of performance
can they expect from the product?
PROGRESS | AUTUMN 2017

It’s important, therefore, that we
have a support service qualified and
confident enough to answer those
questions and put minds at ease.

Up-to-date advice
Everybody in the Recticel Insulation
technical team has experience in the
construction industry, whether a
building-related degree, time spent in
architectural practice or many years
of service in the insulation sector.
The variety of questions we receive
ensures we keep abreast of current
trends, because customers want to
know about topics as diverse as
building a state-of-the-art home to the
Passivhaus standard, or eradicating

condensation from the back bedroom
of a terraced cottage.
This in-depth understanding of our
customers’ concerns means we can
work with our trade associations, like
the NHIC, to petition and influence
government. Effective, long term
policy and supporting regulations are
vital to deliver high quality new-build
housing, and refurbished existing
buildings, that are comfortable for
consumers to live and work in.
The thermal performance and
comfort of our housing stock is a key
measure of successful government
policy, and insulation has a huge role
to play in achieving that. If a customer
asks what heat loss performance, or
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U-value, a particular construction will
achieve, it’s vital that we give them
the most accurate answer possible.
Recticel’s membership of the BBA
Competent Person scheme for U-value
calculations is one of the cornerstones
of our technical support. When asked
to calculate the likely performance of
a particular construction, the scheme
logo printed on the result acts as
reassurance that we have worked to
accepted conventions – and that we
haven’t made ‘best case’ assumptions
on other aspects of the design that
could give a more favourable but
unrealistic outcome.
Calculations have to represent what
is being constructed, or customers
will be left with buildings that fail to
perform as predicted – and they will
be uncomfortable as a result.

Declared quality
Another area of reassurance that can
be overlooked or taken for granted is
product quality. If the customers

‘‘

Recticel’s membership of the BBA
Competent Person scheme for U-value
calculations is one of the cornerstones
of our technical support.

’’

purchasing our insulation aren’t
doing so from us directly, then what
is in place to make sure it is of an
appropriate standard?
Like all construction products, the
manufacture of rigid PIR boards is
covered by the Construction Products
Regulation. The CPR ensures that
products covered by a European
standard are manufactured to that
standard and declared as such.
Performance characteristics for our
products, and those of our competitors,
are therefore declared consistently
and to a defined set of test methods.

Products covered by the regulation
cannot legally be sold if they do not
comply. Consumers may not be aware
of this over-arching regulation,
although they may be aware of the CE
mark that demonstrates compliance,
but it means the products used in
their homes have been thoroughly
tested, manufactured responsibly and
will do what is expected of them.
It can be easy to sneer at European
legislation, but when it comes to
construction products – including
thermal insulation – this regulation
is one that perfectly illustrates how
consumers are protected.

For more information on Recticel Insulation’s technical
services and product performance contact:
E: technicalservices@recticel.com T: 0800 085 4079
Details of the BBA Competent Person scheme for
the calculation of U-values can be found here:
www.bbacerts.co.uk/product-approval/
competency-scheme

THE CHARTERED INSTITUTE OF BUILDING

Start your
journey to
membership

“The Key strength of the MCIOB is its ability to review and
measure the competencies of professionals working in the
construction industry to meet the standards expected of a
Chartered Builder.” UK NARIC
Achieving Chartered Membership
(MCIOB) of the Chartered Institute
of Building (CIOB) requires the
completion of a professional
competence qualification, respected
by employers, governments, teaching
institutes and organisations all over
the world. The MCIOB qualification
is of benefit to anyone choosing a
career in construction management,
from those working in the design of
buildings to construction and
maintenance or aftercare professionals.
To gain MCIOB status, candidates
must demonstrate competence in
core technical and occupational skills

such as:
• Planning projects
• Managing health, safety and welfare
• Managing contractual and legal
issues
• Implementing sustainable
construction development
• Managing quality in construction
projects
There are a number of tailored
routes to Chartered Membership to
suit professionals from diverse
backgrounds. To start your application
today, check out our membership
routes page at:
www.ciob.org/become-a-member.

For more information:
www.ciob.org
www.ciobacademy.org

WWW.NHIC.ORG.UK
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Close collaboration leads to
success in NHIC Awards
A brace of London-based domestic refurbishment projects demonstrate how a close working relationship
between a designer and an installer can bring commercial benefits to everyone involved.

Remodelled mid-Victorian villa, Wandsworth Common

The NHIC Annual Awards are widely
regarded as a premier industry event.
As the only independent awards
scheme in the home improvement
sector, they also carry a great deal
of prestige.
In 2015, a new category ‘Best
Use of Aluminium Systems in Home
Improvement’, sponsored by Schueco
UK, was introduced and in 2016
both the winner and the runner-up in
this section were projects submitted
by the same specialist contractor,
London-based L2i Aluminium Limited.
Both winning projects were
designed by the architectural practice
Giles & Pike Architects who L2i have
worked closely with over many years.
Their success at the 2016
NHIC Awards underlines the close
working relationship between the
two companies: it is an eight-year
partnership that has benefitted both
parties commercially but also,
more importantly, has delivered an
exceptional level of service to all
their customers.
Actively seeking collaboration
with architects has been part of L2i’s
business-building strategy since its
founding in 2006. For Giles & Pike
PROGRESS | AUTUMN 2017

Architects, the relationship with L2i
enables them to provide clients with
guaranteed build quality in terms of
both materials and workmanship.
Both companies are in full
agreement about the quality of
Schueco products which they say are
the best and most comprehensive
range of systems available, delivering
unbeatable ‘U’ values and attractive
design at, in Matt Giles’s words,
‘a reasonable price’.
These qualities were certainly
on show in both the NHIC Awards
submissions. The winning project,
which took 18 months to complete
at a cost of £900,000, involved a
comprehensive remodelling of a large
mid-Victorian villa situated on the edge
of Wandsworth Common, London.
The refurbishment included a
great deal of internal renovation and
redecoration and the reinstatement
of many lost architectural details; it
utilised a number of different Schueco
systems including AWS 102 bonded
vents and ASS 50 sliding doors.
Most impressive of all is the
striking rebuilding of the property’s
south-east corner. Here, Schueco’s
FW 50+ SG façade system has been

used to create a three-storey glazed
tower that rises from the lower ground
floor all the way up to the roof.
Minimally framed and structurally
supported on slender cruciform steel
columns set inside the glazing, this
tower has radically altered the external
appearance of the house and improved
its internal functionality through
the creation of a series of welcoming,
light-filled, open-plan spaces.
No less spectacular is the
transformation of the highly
commended project in Thurleigh
Road, Wandsworth. Although the
front of the property appears more
or less untouched, the house behind
it has been virtually rebuilt with
large areas of full-height glazing
that open up the interior and greatly
improve light penetration.
A newly excavated basement with
a front light well and generous rear
patio doubles the useful living area.
Elsewhere, Schueco FW 50+ façade
profiles, AWS 70 SC windows,
ASS 50 folding/sliding doors and
ADS 65 windows all deliver radically
enhanced levels of thermal and
sound insulation.
www.schueco.co.uk

Highly commended project in
Thurleigh Road, Wandsworth
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Housing – A Social Priority
The need for improved housing is amongst the most important social priorities of the nation.

The fundamental problem that we
face at the moment is two-fold, firstly
the condition of our existing housing
continues to deteriorate and secondly
housing starts remain well below the
required level of demand.

‘‘

Currently only one in
four households has
an energy rating of C
or above.

’’

The NHIC believe that the
condition of our existing homes is
something on which we alongside
policy makers should concentrate on
above other aspects. Currently only
1 in 4 households has an energy
rating of C or above (EHS 15-16)
and around 10% of households in
England remain in fuel poverty
(AFPSR 16). So it is hoped that
Government having kept interest
rates low for a number of years, will
now turn to other ways of getting
Britain moving again. One of these
must surely be to reinforce the
Conservative party pledge made
34 years ago at the 1983 election,
and repeated again by Theresa May
at the recent Tory Party Conference
the desire ‘to make Britain the
best housed nation in Europe’.
At present, we remain somewhere
near the bottom of the list, primarily
due to the age of our stock and
the continued lack of private and
social investment.
A new housing strategy needs to
be worked out to take account of
the massive backlog of repairs and
renovation which is accumulating, as
well as the reduced level of housing
starts. The commitment made by
Prime Minister Theresa May to invest
an additional £2bn into housing is
welcomed and should be focused

around a framework not only to
supporting the largest house builders
to increase numbers, but also
investing in SME master builders to
utilize small pockets of land for new
build developments, thus enriching
local communities alongside targeted
investment in existing homes looking
at ways to reduce energy demand
and improve standards of living.
This new framework should
see the implementation of the
recommendations within Each Home
Counts, focusing on the delivery of a
Quality Mark alongside a programme
of campaigns to stimulate public
awareness on the benefits of home
improvement, through the use of
compliant and legal products, not
least to reduce carbon emissions
as part of the action needed as a
result of climate change, but also to
stimulate grass roots economies and
support householders throughout the
home improvement process.
It is with the householder in mind
that the NHIC has redeveloped it’s
digital portfolio to offer homeowners
and tenants sound advice directly via
the website and also through various
online community groups alongside
Progress magazine and a telephone
helpline. The first edition alone
Progress reached over 1/4million
readers and remains a much-used
resource online.
November sees our Annual
Awards programme in its 43rd year
celebrating and rewarding excellence
across the home improvement sector.
New categories sponsored by the
NHIC Educational Trust feature this
year alongside categories which
don’t only support innovations in
technical and product development,
but also reward those companies
who go the extra mile to ensure their
staff are developed and well trained
as well as those who seek to support
wider community benefits through
home improvement.

Changes will need to take place
in Government policy and in private
industry’s attitude if we are really to
grasp the nub of the problem, which
continues to allow our older housing
stock to deteriorate. We have seen
signs over this past year of hope that
this has been recognized. It is too
early to judge whether the recognition
is broad enough to make the quantum
leap that is so necessary if we are to
achieve the objective of bringing the
public and private sectors together
to tackle the problem of our run down
cities, towns and villages.
The NHIC remain determined
to give its full support to initiatives
that can make a contribution
towards improving the quality of
life within the community through
the improvement of homes and
the surrounding environment.
Anna Scothern
Chief Executive Officer
National Home Improvement Council
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